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OFfICE Of 1NE SECRETARY

In the Matter of

Amendment of Section 76.51
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to Include Riverside, California
in the Los Angeles-San Bernadino
Corona-Fontana, California
Television Market

)
)
)
)
)
)
)
)-----------------

To: Chief, Mass Media Bureau

MM Docket No. 93-207 • /

COMMENTS OF COMl\IDNITY CABLEVISION COMPANY

Pursuant to Section 1.415 of the Commission's roles, Community Cablevision

Company (ICCC"),11 a California cotpOration doing business as Dimension Cable Services

(IDimension"),2/ hereby files, by its attorneys, its comments in the above-referenced

rolemaking proceeding. For the reasons noted below, Dimension strongly opposes the

modification of Section 76.51 of the Commission's roles to include Riverside, California in

the already sprawling Los Angeles-San Bernadino-Corona-Fontana hyphenated television market.

11 CCC is a wholly owned subsidiary of Times Mirror Cable Television of Orange
County, Inc., a California cotpOration.

2/ Dimension currently serves 42,292 customers in the cities of Newport Beach,
Irvine, Tustin, and Orange, California, and the University of California, Irvine, and the
Marine Corps Air Stations in Tustin and El Toro, all of which are located in Orange County
and within 35 miles of at least one of the designated communities of the Los Angeles-San
Bernadino-Corona-Fontana hyphenated television market.
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On May 28, 1993, CCC fued with the Commission a Petition for Emergency Special

Relief (Attachment 1 hereto) seeking to have a number of broadcast stations, including

KRCA licensed to Riverside, California, excluded for must-carry pUtpOses from certain

communities in the Los Angeles area. As noted in that Petition, Riverside is in fact a

distinct community with vastly 'different needs and interests from other areas of the Los

Angeles television market. Including Riverside in the Los Angeles hyphenated market would

only serve to make it easier for KRCA to obtain must-carry rights in distant communities by

relieving it of its obligation to indemnify cable systems of the copyright liability that would

otherwise be incurred as a result of its carriage.3f However, expanding the must-carry rights

for a distant signal such as KRCA, which as far as CCC can detennine does not broadcast

any significant local programming, would be contrary to the concept of localism on which

the must-carry rights established by Congress are based.

In addition, as explained in CCC's Petition, cable operators serving communities in

the Los Angeles area face an already overwhelming burden in implementing the must-carry

roles due to the large number of commercial and noncommercial broadcast stations that are

potentially entitled to must-carry rights on their systems and the corresponding diminution of

the operators' editorial discretion. Dimension, for example, has been forced to reduce to

3f ~ 76.55(c)(2) (excluding from the defmition of a "local" commercial television
station a station which does not agree to indemnify a cable operator for increased copyright
liability resulting from carriage of the station on the operator's system). ~~
Implementation of the Cable Television Consumer Protection and Competition Act of 1992,
Broadcast Signal Ca.rria&e IssueS, 8 FCC Red 2965, 2979, 1 54 (1993), clarified, 8 FCC Rcd
4142, further clarified, FCC 93-354 (ret July 16. 1993) (noting Commission's belief that
"Congress intended for [the] updated Section 76.51 list to be applied to assess copyright
liability").
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part-time carriage C-SPAN, the local origination channel, The Weather Channel, and VH-I

and to drop completely The Movie Channel and Continuous Hits 1 in order to carry

additional broadcast stations in fulfillment of its must-carry obligations that its consumer

survey indicates are less desired than the programming they replace. Making it easier for a

distant signal such as KRCA to obtain must-carry rights on cable systems in the Los Angeles

area would thus not only impinge upon cable operators' First Amendment rights,41 it would

also further reduce the value subscribers place in the programming available over cable.51

Granting this petition would thus be contrary to the public interest by further diminishing

both cable operators' editorial discretion and cable subscribers' satisfaction with the

programming available on cable.

41 ~ City of Los An&eles V. Preferred Communications. Inc., 476 U.S. 488, 494-95,
106 S. Ct. 2034, 2037-38 (1986); FCC v. Midwest Video. COlp., 440 U.S. 689, 707, 99
S. Ct. 1435, 1445 (1979).

51 According to CCC's recent consumer survey, 86% of its subscribers are "very or
somewhat uninterested" in the programming available on KRCA. See Att. 1, Ex. A at 9.
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Conclusion

For the reasons stated above and in CCC's Petition for Emergency Special Relief

appended hereto as Attachment 1, Riverside should not be added to the Los Angeles-San

Bernadino-Corona-Fontana hyphenated television market.

Respectfully submitted,

COMMUNITY CABLBVISION COMPANY,
dba Dimension Cable Services

Rose Helen Perez
Assistant General Counsel
Times Mirror Cable Television
2381-2391 Morse Avenue
Irvine, California 92714
(714) 660-0500

August 18, 1993

019951.1

By
rankW. U d

Keith A. Barritt
Mintz, Levin, Cohn, Ferris,
Glovsky & Popeo

701 Pennsylvania Ave., NW
Suite 900
Washington, DC 20004
(202) 434-7300
Its attorneys
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Attachment 1

RECEIVED

'IUS 1 81993

Before the FE~AAL CC*MUNtATIONS COMMISSOI
FEDERAL COMMUNICATIONS COMMISSION m:ICEOf~ESECRETARY

Washington, D.C. 20554

In re Petition of

Community Cablevision Company,
doing business as
Dimension Cable Services

For Exemption from Must-Carry Rules

To: Chief, Mass Media Bureau

CSRNo.

'.

PETITION FOR EMERGENCY SPECIAL REIJEF

Pursuant to Sections 76.7 and 76.59 of the Commission's roles, ~ommunity

Cablevision Company ("CCC"),.l1 a California corporation doing business as Dimension

Cable Services ("Dimension"), by its attorneys, hereby files this petition seeking emergency

special relief from Section 76.56 of the Commission's must-earry roles as applied to

Dimension's cable television systems in the Los Angeles ADI. Because the must-carry roles

for which Dimension is requesting relief take effect on June 2, 1993, CCC respectfully

requests immediate consideIation and.grant of this petition. At a minimum, temporary relief

should be granted until the Commission has an opportunity for a final resolution of this

matter, as CCC's Dimension systems will otherwise be forced to make channel lineup

J.I CCC is a whDlly owned subsidiary of Times Mirror Cable Television of Orange
County, Inc., a California corporation.
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changes on June 2 that will be both costly and disroptive to viewers to undo in the event

relief is ultimately granted. i/

I. Application Of The FCC's Must-Carry Rules To Dimension In The Los Angeles
Market Would Be Unduly Burdensome And Contrary To The Public Interest

Dimension currently serves 42,292 customers in the cities of Newport Beach, Irvine,

Tustin, and Orange, California, and the University of California, Irvine, and the Marine

Corps Air Stations in Tustin and Bl Toro, all of which are located in Orange County in the

southwestern portion of the Los Angeles Area of Dominant Influence. Dimension currently

carries eight and one-haJjI' local commercial stations and two local noncommercial

educational statiODS. Under the Commission's must-earry roles, on June 2, 1993, Dimension

will be required to add four and one-half commercial broadcast si'gnals flDCI possibly up to

three more noncommercial stations (out of a total of 38 activated cbannels). To make room

11 CCC notes that yestenlay tile FCC derUed a· general stay -of the must-carry roles, as
requested by the NatioDal Cable Television Association, requiring CCC to file this petition
for individualized relief. III In tile Mattcr of ImDkmmlltjop of the C'hJc Teleyision
Consumer Protoctjon apd Cogptjtion Act of 1992, FCC 93-278 (~l. May 27, 1993).

In the sbort time since the promulgation of the FCC's must-earry roles, Dimension
has performed feChniQl tests and~h to determine which broadcasters qualify for
must-carry rights and CODdueted extensive consumer surveys to determine how to cbange its
channel line-up with the least amount of disruption to subscribers. Until these studies were
completed, it was impossible for Dimension to realize the troly severe impact that the
must-carry roles will have on its system in the absence of the reJief requested.

l' Dimension currentIy canies approximately one-half the programming of KWHY, and
would be forced to carry the rest of the signal under Section 76.62(a) of the Commission's
roles.

2
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for these broadcast signals will cause the deletion or reduction of more popular national cable

network programming covering both entertainment and news and public affairs, the core of

speech protected by the First Amendment, as well as the reduction of community affairs

infonnation carried on the local origination channel, all to the dissatisfaction of the

overwhelming majority of Dimension's subscribers.

By this petition, CCC therefore requests that its system be immediately exempted

from Sections 76.S6(a)(1)(iii) and 76.s6(b)(2) of the Commission's roles governing the

number of eligible broadcast stations that must be carried on the system. In the alternative,

CCC asks for a limited waiver of the roles until it completes its system rebuild that is

currently in progress, which should be completed by mid-I99S. By then, CCC would have

the capacity for a minimum of 60 channels, with networlc architecture' utiJizjng extensive

fiber optics. Approximately 695 of this rebuild is completed as of the date of this filing. As

a third alternative, CCC requests that the communities served by Dimension be excluded for

purposes of the must-carry IU~ from the television markets of the following stations (and

for the noncommercial stations, that the stations be deemed nonlocal) that Dimension could

be forced to add to its liDeup if this petition is denied: KBBL, KBBF, KHIZ, KLCS,

3
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KMEX, KRCA, KRPA,.KSCI, KSTV, KTBN, KVCR, KVEA, KVMD, KWHY, and

KZKI.~'

To accommodate its new must-eany obligations, Dimension will be forced to delete

two cable entertainment program scIVices in their entirety (The Movie Channel and

Continuous Hits 1, a pay-per-view scIVice), and to reduce to part-time carriage a number of

public-seIVice oriented programs (the local origination channel, C-SPAN, and The Weather

Channel), as well as other entertainment programming (VB-I). The reduction in

programming of Dimension's local origination channel will reduce the availability to

subscribers of a unique outlet for local community affairs information. The reduction of

C-SPAN programming will reduce subscribers' access to widely acclaimed coverage of

national news, public affairs, as well as the activities of Congress, that ls not available on

other television channels. And The Weather Channel provides up-to-the-minute warnings of

threatening local weather conditions and travel advisories that will be missed. It would tnlly

!' The~ of tbeae .StaDOaS are licensed to marbts outside of Orange County, casting
doubt on their commitment to provide local propallUDiDg of interest to Dimension's
subscribers. ICVMD bas a CODStIuCtion permit for TweatyniDe Palms, approximately 100
miles from the DeIIIeIl.commODity served by Dimension; IaIIZ is licensed to Barstow, 90
miles away; ICSTV is licensed to Ventura, 90 miles away; KBBL bas a construction pennit
for Big Bear, 60 miles away; DCI, ICVCR, and KZII are licensed to San Bemadino, 35
miles away; KRCA is licealed to Riverside, 30 miles away; KRPA has a construction pennit
for Rancho Palos Verdes, 25 miles away; and KVBA is licensed to Corona, 15 miles away.
Even those stations that are relatively close to areas seIVed by Dimension are located in
communities that in fact bave problems and needs distinct from those of Orange County
residents, and there is little, if any, sense of identification between Orange County and these
outlying communiqes.

4
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be perverse if the must-carry roles were allowed to deprive subscribers access to such

infonnative and unique programming of local interest and concern in order to provide

capacity for additional broadcast signals, when Dimension is already providing ten and a half

local broadcast signals on its 38 channel system.~I

Dimension has recently conducted consumer surveys in the cable market affected

designed to measure the desirability to its subscribers of the four and one-half signals

(KMEX, KSCI, KTBN, KVEA, and KWH¥) that it currently plans to add to fulfill its must-

carry obligations as of June 2 if this petition is not granted. Its research, the results of which

are attached hereto as Exhibit A,~ shows very low interest in these signals, especially in

comparison with the cable programming that they would displace (a pages 9-10 of

Exhibit A).II Nor does any of Dimension's research suggest that the signals of any of the

other stations are desi!ed by any significant number of its subscribers. To Dimension's

knowledge, none of these stations currently have sizable off-air viewership within the

communities served by Dimension, nor are any "significantly viewed" as derIDed by the

FCC, nor have they historically been carried on Dimension's cable system.

v In addition, the deletion or reduction of such cable programming may put Dimension at
risk of allegations of breach of its carriage contracts with these services.

§! Copies of the survey materials provided to subscribers are attached to the summary of
results.

11 Of these must-carry stations, KTBN provides fundamentalist Christian programming 24
hours a day. The remaining stations all broadcast exclusively in Spanisb and other foreign
lan~s, ex~for o~baIf of KWHY devoted to business information.
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Moreover, in addition to the local programming available on the eight and one-half

local commercial broadcast stations and two local noncommercial educational stations

Dimension is currently carrying, Dimension offers additional local programming. This

includes: (1) Orange County News, a 24 hour-a-day cable channel which provides coverage

of stories of local interest; (2) 24:/54:, a joint venture between KCAL, the Orange County

Edition of The Los ADleles Tunes, and most local Omnge County cable operators that

provides five minute inserts of news of local interest to Orange County residents during CNN

Headline News; and (3) local origination programming sUch as live coverage of the City

Council meetings of Irvine, Newport Beach, and Tustin, and local community events, local

election night coverage, and local sporting events such as University of California, Irvine

basketball games. Thus there is ample opportunity for subscribers to have access to a very

wide variety of local programming. It makes little sense to require Dimension to drop more

popular cable programming, iDcludingprogramming that provides important national news

and public affairs coverage, in order to carry additional stations within the ADI when issues

of concem to the local communities are already being well served by the broadcast stations

and the cable programming already carried.

...

Rather tban force Dimension to carry additional broadcast signals that do not

significantly add to the mix of local programming available and for which subscribers do not

have a preference, the Commission should instead grant Dimension the relief requested.

Such a roling will help to further the goals of Congress in passing the 1992 Cable Act of

6
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"promot[ing] the availability to the public of a diversity of views and infonnation through

cable television ... [and] rely[ing] on the marketplace, to the maximum extent feasible, to

achieve that availability" and "ensur[ing] that cable operators continue to eXPand ... the

programs offered over their cable systems. "!' Grant of the petition will also help to assure

Dimension's subscribers have access to a wide diversity of national and community public

affairs programming and infonnation, which contribute to the development of an infonned

electorate.

u. The First Amendment Requires Grant Of 'Ibis PetItion

Where the application of the Commission's must-carry rules would not substantially

further the intent of Congress in requiring the reimpiementation of must-carry roles to funher

the availability of local programming to the public2', the Commission should not hesitate to

uphold a cable operator's First Amendment freedomsJJl to select which programming it

chooses to offer to satisfy the demands of its subscribers. In fact, the FCC is obligated to

uphold the Constitution in applying its rules.11I

!' Cable Television Coasumer Protection and Competition Act of 1992, Pub. L. No.
102-385, § 2(b), 106 Stat. 1460, 1463 (1992) ("1992 cable Act").

l' 1992 Cable Act, § 2(a)(9)-(I1).

l2' S= CitY of Los Maw y. Prefemcl COIDgumiqtjom. Inc., 476 U.S. 488, 494-95,
106 S. Ct. 2034, 2037-38 (1986); FCC y. Midwest Video, 440 U.S. 689, 707, 99 S. Ct.
1435, 1445 (1979).

ill Meredith CQXP. y. FCC, 809 F.2d 863, 873-74 (D.C. Cir. 1967). '
. '.

7



Because carriage of the broadcast stations in question on Dimension's system would

not further the goal of increasing programming of truly local concern and interest to the vast

majority of Dimension's audience, and will reduce the amount of national news and public

affairs programming and local community affairs and weather infonnation available to

Dimension's subscribers, there is no reason to interfere with Dimension's First Amendment

-rights by requiring Dimension to cmy the speech of these must-eany stations. In· the

absence of a compelling, or even a substantial, state interest in limiting Dimension's speech,

there can be no justification for applying the must-carry roles here.

Furthennore, the must-earry obligations of cable systems located in large television

markets such as the Los Angeles ADI are particularly onerous, especially for systems such as

Dimension with channel capacities just barely over the 37 channel threshold requiring

carriage of all nonduplieative noncommercial stations that request carriage.W The Los

Angeles ADI contains 21 commercial broadcast stations and five noncommercial educational

stations.a! In Dimension's case, in addition to the two noncommercial stations it presently

carries, it would potentially be required to carry three more noncommercial stations. The

must-eany IUles also require Dimension to set aside 13 channels for the carriage of qualified

commercial stations, briDgiDa the total Dumber of stations Dimension could be required to

carry to 18, before it even bas the opportunity to exercise any editorial discretion to decide

47 U.S.C. § 61S(b)(1).

1992 Broadf-astin' .Yt;vbook.

8



how to best serve the needs and desires of its subscribers. Without the relief sought herein,

Dimension will be potentially deprived of nearly SO % of its channel capacity, and much

more than one-half of its capacity when its leased access and public, educational, and

governmental access requirements are considered. As applied to this case, the must-carry

roles clearly inhibit the exercise by Dimension of editorial discretion consistent with its status

as a First Amendment-protected speaker.

For the foregoing reasons, CCC requests (1) that its cable system in the Los Angeles

ADI be exempted from the mles governing the number of eligible broadcast stations that

must be carried on the system, at least until CCC completes its rebuild, and should not be

required to carry any more local commercial or noncommercial stations than the system is

currently cmying, or (2) that the communities served by Dimension ~ excluded for

purposes of the must-earry mIes from the markets of the commercial stations that Dimension

would otherwise potentially be required to carry, and that the noncommercial stations

Dimension would otberwise potentially be required to carry be deemed nonlocal as to the

those communities.

9



Respectfully submitted,

COMMUNTIY CABLEVISION COMPANY,
~ Cable Se ices

~lv. ---~

Frank W. lloyd
Keith A. Banitt
Mintz, Levin, Cohn, Ferris,
Glovsky & Popeo

701 Pennsylvania Ave., NW
Suite 900
Washington, DC 20004
(202) 434-7300

By

May 28, 1993

D16552.1

Rose Helen Perez
Assistant General Counsel
Tunes Mirror cable Television
2381-2391 Morse Avenue
Irvine, California 92714
(714) 660-0500
Its attorneys
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EXHIBIT A

IRVINEJNEWPORT BEACHITUSTIN

1992 CABLE ACf

CONSUMER RESEARCH

TIMES MIRROR CABLE TELEVISION. INC.



INTRODUCDOtj:

In light of the -must carry" provisions of the' 992 Cable Act, Times Mirror Cable
Television, Inc. (TMCT) was faced with adding four independent broadcast
signals full time and converting a fifth from part time carriage to full time carriage
in its 42.000 customer IrvinelNewport BeachlTustin system. The situation was
further complicated by a technological constraint insofar as the system had no
available channel positions. Thus, management was faced with having to drop or
reduce carriage of cable product.

In order to aid the decision-making process, TMeT embarked on a three-phase
consumer research project. Below is a brief overview of each project phase:

• Ph_ I - Random sample telephone study (300 completed interviews)
exploring customers' opinions regarding how disruptive it would be to
them if specific cable channels were either dropped or reduced to part
time carriage.

• Phase II • A short survey was mailed to all customers. The questions
were similar to Phase I (the results of Ph_ I were incorporated into
the design of Pha.. II). This phase of the r-..ch plan allowed all
customers to -vote- on the future configuration of the programming
line-up.

• Phue III • A second random sample telephone study was conducted
(400 completed interviews) to validate Phase I and II as well as gather
opinions on the broadcast channels to be adctecI, and determine theIm_ on CIbIe satisfaction and retention if those stations were added
at the expense of cable product.

1
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CONCLUSIONS;

• The data from all three research projects suggest that the deletion 'of
cable product is not favored by customers in the franchise area.

• Customers are not interested in stations which Qualify for must carry
status under the provisions of the 1992 Cable Act .

• The addition of must carry stations at the expense of cable product will
lower current levels of satisfaction with cable and will cause a

substantial percentage of the customer base to consider disconnecting.
• The majority of cable customers would rather keep the current line up

rather than adding stations which Qualify for must carry status.

The next sections of this report detail the methodology and findings for each
phase of the consumer research.

2



Methodology:
• Survey instrument was designed by TMCrs market research dir~tor

and ASI Market Research. Inc. Administration was conducted by ASI
Market Research. Inc.

• Random sample survey conducted among 300 cable customers.
• Surveys were conducted via telephone on April 22. 1993 and April 23.

1993.

• Respondents 12 years of age or older were included in the sample to
eliminate any age bias toward programming.

• Although Quotas were not established for service level (basic only
versus premium subscribers). the incidence rate was monitored. The
outcome is fairly representative of actual penetration of premium
services.

Questionnaire:

• Respondents were read a list of fifteen cable channels (in a rotated
order) and asked if they had ever watched .ch OM.

• The same liat was polled for the number of times each channel was
watched in • one week time period.

• As follow up,.respondents we... liked which three channels discussed
would cause the least disruption if removed to make room for
broadcut signals.

• Acopy of the questionnaire can be found in Appendix A.

3



Ph... I Re.earch (continued)

Findings:

• The following table recaps the findings:

Chann." cau.......t
Ever Numbernmea DI.ruptlon If

Watch WatchlWk A.Dlaced
CNN Headline

= 81-"- 3.45 8%
75% 2.39 15%

WGN 71% 2.19 20-4
llcoverv 70C D .1 8%
»CN ~D 1.0 23%

A&E 1% 2.67 14%
l fetlme is% .30 11 64
VH·1 ~ I , >.03 1S-%

~~~n
~ • 3.28 24%
~ I ]I 20%

"he I'"'amilv Ch 4 • . 21%
...~w..th.r hi 4 I 2. :> 21%

",j~
2.• I 1~.

1.95 11'.
ravo 1 ~ I 2.10 27%

• The data indicates that the majority of channels polled receive average
and above average viewership. The exceptions to this are The
Weather Channel, AMC, CNBC and Bravo which received low
viewership. Concerning the.. findings, it must be noted that until
March, 1993, AMC and Bravo were premium services and not
available to the entire universe. In that sense, these two services
generated fairly positive scores with customers tuning in to watch over
two times per week.

• A review of this data suggests that OCN. Bravo. or MlV could be

removed or reduced to part time carriage without materially effecting
the customer base.

4
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P.tIASE" • MAIL SUAVE):

Methodology:
• A letter explaining the Must Carry provisions of the Cable Act was

mailed to all customers in the system along with a survey.
• The letter andSUlVey were designed by TMCT. Tabulation of the

surveys was conducted by Analytical Computer Services, Inc.
• Letters and surveys were mailed First Class to customers on MondayI

May 3, 1993. The postage paid surveys had to be postmarked by
Monday, May 10, to be tabulated. TMcrs cut off date was
Wednesday, May 12, 1993 to allow for mail time. At the time of
processing, 10,137 usable surveys had been received. Following the
cut off date an additional 1,792 surveys were returned. for a total of
11,929. This translates to a 28% response rate. Normal response
rates for mail surveys which are not usociated with a respondent
incentive (e.g•• receiving money for filling out and returning the
questionnaire) tend to be in the 10% to 25% rangel. This indicates
customers feel very strongly about the issue being explored.

Questionnaire:

• The survey asked customers to rank order eight programming services
that would cause the least disruption to their household if they were
removed or reduced to part time carriage. Customers were provided
with a list of fourteen services along with access to write in a service
not lilted. The lilt of fourteen basic and premium services was fme
tuned based on the results from the Phue I research.

• A section of the survey was allotted for respondents to write in any
additional comments.

• The returned surveys have been retained.
• Acopy of the questionnaire can be found in Appendix B.

lOr. Mark BtIIduI.... Pa.....~ Social Ecology. UniverIIy of c.omia. Irvine; Program
Director, Orange Courtly Annual Survey. _.
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Pha.ell • Mall Survey (continued)

Findings:

• The following table recaps the findings:

PROGRAMMING SERVICES THAT WOULD CAUSE LEAST

DISRUPTION IF REPLACED/SHARED WITH ANOTHER SERVICE

(CHANNELS RANKED "1 tt. LEAST DISRUPTIVE)

Ranked 1·4 Ranked 5 - 8 Not Ranked

Continuous Hits 54% 23% 21°"
MTV 40°" 21°"- 37%

Bravo 39°" 28% 31°"
The Weather Chi 38°" 24% 36%

VH-1 35% 24% 39%

CNBC 34% 32% 33%

The Movie Chi 31% 31% 36%
C-SPAN 27% 30% 41%

Cinemax 26% 25% 47%

The Family Chi 23% 24% 51%

AMC 21% 23% 54%

WGN 15% 23% 60%

OCN 13% 15% 71%

188 9% 12% 78%

• The data from the mail survey is similar in some respects. but different
in others. compared to the results noted in the Phase I study. This is

not surprising due to the different methodology and se"-selected.
rather than random. nature of responses to mail surveys.

• This data suggests that Continuous Hits (pay-per-view). MTV, The
Weather Channel, VH·1 and Bravo would least effect the customer
base if dropped.

6
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Phase II • Mall Survey (continued)

• When examining this data, it should be kept in mind that this is less
scientific data in comparison to the quantitative telephone survey data.
This is due to a number of issues:

- Response to mail surveys tend to come from respondents who
feel strongly (positively or negatively) toward the issue being
explored and not a statistically valid cross-section of customers.

- The letters were mailed to the billing addressee. Therefore, it is
likely the views captured by this data are only heads of
household and not a representative sample of all viewers.

• Customers had the option to write in additional comments regarding
cable. A sample of surveys were tallied to obtain a qualitative
assessment of the prevatent responses. A total of 600 surveys were
analyzed. The following recaps the major findings:

• Roughly 25% of the customers who retumed a survey included
commentary in the additional comments section.

- Requests for additional cable product were mentioned by 25%

of those writing in additional comments (i.•.• Th. Nashville
Network. SCi Fi).

- A sizable percentage of the addltion., comments. 40%. were
requests that specific cable product not be droAQld (i.e.• WTBS.
WGN. AMC. The Family Channel).

The -Additional Comments- should be viewed in a directional sense
since they .re not a statistically valid ntpresentation of the customer
bale. ~wr, theM percentages suggest that there is strong
inteNIt in cable product with respect to maintaining current options as
wei u providing additional. specific cable product.



Methodology:
• Survey instrument was designed by TMCT's market research director

and ASI Market Research, Inc. Administration was conducted by ASI
Market Research, Inc.

• Random sample survey conducted among 400 cable customers.
• Surveys were conducted via telephone from May 7 to May 11, 1993.
• Respondents 15 years of age or older were included in the sample to

minimize age bias toward programming.
• Although quotas were not established for service level (basic only

versus premium subscribers), the incidence rate was monitored. The
outcome is fairly representative of actual penetration.

Questionnaire:
• The objective of this research was to validate, in a statistically

predictable fashion, the results obtained in the mail study with a
representative sample of customers in the franchise area.

• Respondents were read programming descriptions of the six possible
-must carry" additions (KSCI, KMEX, KTBN, KVEA, KlCS and KRCA)
and asked to rate how interested they were based on a five point
interest scale. The programming descriptions were based on
positioning statements the stations had provided the cable system
General Manager. The list of services were rotated for each
respondent.

• Respondents were then read a brief programming description of
fourt..n basic cable and premium channels (same list tested in Phase
II) and asked to rate their interest on the same five point seale.

• The -must carry" provisions of The Cable Act were explained to
respondents. They were asked to assume that six of the cable
channels they rated as of most interest to them were replaced by the
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Phase III • Telephone Survey (continued)

broadcast stations previously discussed. Reactions to this situation

were measured by aSking:
• Intentions to disconnect cable (based on a 10 point scale)
• How the change affected their impressions on the level of

satisfaction provided by cable
• If they had a choice. whether they would keep their line up as it

is currently or make the changes contemplated
• The same series of questions was asked but substituting the six most

appealing channels with the six cable channels the respondent was
least interested in. These two series of questions (most interested
versus least interested) were rotated to eliminate order bias.

• A copy of the questionnaire can be found in Appendix C.

Findings:

• The following tables recap the findings:

INTIREST IN "MUST CARRY" SIGNALs

• Based on the above data. there is minimal interest in the programming
available on the six stations eligible for must carry status in the
IrvinelNewport Beach system. In fact. the majority (seven to nine
people out of ten) state they are -Very" or -Somewhat uninterestecr in
each channel tested.
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